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Persuasion Web Quest
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IMPORTANT: Before you visit any of the links below or begin typing any of your own notes, Go to the file menu and choose “Save As.” Name the document as follows:
Your full name  P# (2 or 6)  Persuasion Quest  092111
INSTRUCTIONS: Complete the steps of the Web quest during today’s class. Send your notes as an attachment, or copy your answers into the text of an email. Send the email to me at: Jennifer.Glass@tusd1.org

Once you have completed and sent your quest to me, you may work on drafting and/or revising your persuasive letter.
STEP ONE: View examples of Web sites focused on ethos, pathos, and logos and answer the question below.

These examples were created by college students for a project in which students analyzed and created visual arguments (in this case, Web sites).

http://www.rpi.edu/dept/llc/webclass/web/project1/group4/
Question: Of the ethos-driven, logos-driven, and pathos-driven arguments, which one(s) do you think is/are most effective, and why? Respond in a short paragraph of 3-6 full sentences.
----------------------------------------------------------------------------------------------------------------------------------------------------------------

STEP TWO: A case study in the power and dangers of persuasion

Visit the New York Times link below. It is a slideshow of what now seem to be almost absurd advertisements from one of the most controversial industries in the history of our country: the tobacco industry. Answer the questions below based on this slide show. Your answers should be in complete sentences.
http://www.nytimes.com/slideshow/2008/10/06/business/media/20081006_CigaretteAd_Slideshow_ready_index.html
1) All of these ads are for a product now understood to be extremely dangerous to one’s health: cigarettes. However, most consumers were not aware of the extent to which cigarettes are carcinogenic and otherwise unhealthy until at least the 1960s. Therefore, most consumers were not yet worried about the risk of cancer, but from the ads, we can tell that consumers did have some concerns about cigarettes. Which concerns did they have? How do you know?
2) Several of these ads include spokespeople who claim to smoke the brand of cigarettes being advertised. How do these spokespeople help the advertisers build the ethos of the product? HINT: Think about the professions and overall reputations of the people featured in the ads.
3) Even though we know, today, that it would be almost impossible to present a logical argument in favor of smoking, early advertisements did try to appeal to logos. Two of these ads are enlarged below (scroll down to the next two pages) so that you can see them better than on the Times Web site. Which parts of the ads attempt to appeal to the viewer’s logic?
4) If you were going to create an anti-smoking ad for a teenage audience, what would you include?
To build ethos, I would include:

To appeal to the logic and reason of the audience, I would include:

You might also want to appeal to emotion. Which emotion(s) might you try to evoke in the audience, and how?
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For further reading/viewing: 
You might find the links below interesting in learning more about the controversy over cigarette advertising.

http://www.tobaccofreeca.com/ads_tobacco_industry_marketing.html
http://marketplace.publicradio.org/display/web/2010/04/29/am-australian-bill-limits-cigarette-marketing/
The following short video provides a good review of ethos, pathos, and logos and also discusses ethical concerns pertaining to persuasion:

http://www.youtube.com/watch?v=tAsxyffBqm0
